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PLENTY OF MUSHROOM
ACTION OVER SUMMER

IN STORE SAMPLING 

Shoppers across Australia are being 
shown how easy it is to make 
everyday dishes much tastier with 
mushrooms, with in-store sampling 
now underway. 

The first phase of the Summer 
In-store Sampling program will 
run nationally from 14 November 
through until 14 December in selected 
Woolworths and Independent stores. 
The second phase will commence on 
3 February and run through until 5 
April. This phase of activity will be 
conducted in Woolworths, Coles and 
Independent stores.

PUBLIC RELATIONS

Media relations activities continued 
to deliver excellent exposure for 
Australian Mushrooms, with tips, 
recipes and content from Ambassador 
Miguel Maestre reaching Australian 
consumers. 

Recent highlights include two pieces 
in Woman’s Day (September and 
December issues), five recipes on 
Australia’s Best Recipes and the cover 
of Buy Australian magazine.

While consumers look forward to so time off over Christmas and the New Year, Australian Mushroom 
promotions remain hard at work, encouraging consumers to pick up a few more mushrooms and add them into 

their everyday meals. In addition to the “always on” public relations and social media components, the campaign 
over this period will also include an in-store sampling program. Details on these activities are included below.

During the period from August to 
October, these activities delivered 
11.5 million opportunities to see 
Australian Mushroom messages. 

During December a range of summer 
activities was undertaken including 

a Christmas themed direct mail to a 
database of over 40,000 subscribers, 
and the delivery of hampers to 15 
top tier media and influencers. It is 
anticipated that the hamper delivery 
will drive further coverage for 
mushrooms over the coming months. 

Christmas hampers were delivered to 15 top 
tier media and infl uencers

Plenty of great recipe ideas were delivered in the Christmas direct mail to 40,000 subscribers

https://australianmushrooms.com.au/recipe/miguels-one-roll-wonder-mushroom-and-cheese-croissants/?utm_source=Very%20Merry%20Christmush%202019&utm_medium=email&utm_campaign=MushEDM22&utm_content=MiguelRecipe
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SOCIAL MEDIA 

When it comes to social media and 
Australian Mushrooms, strategic work 
is undertaken to provide fans, or 
followers, with relevant information 
that they can use and share with 
others.

Australian Mushrooms Facebook and 
Instagram pages connect directly with 
mushroom lovers, providing regular 
inspiration on how mushrooms can 
make everyday meals much easier and 
much healthier. 

All the posts through these channels 
are supported by optimised 
advertising to ensure the widest 
possible cross-section of the target 
market sees the content.

Popular Facebook posts can reach tens 
of thousands of people in an engaging 
manner. 

The post shown (right) was posted in 
October and highlights the potential 
impact of the approach, with 
thousands of likes and hundreds of 
comments and shares. 

It is this ability to share, where users 
can ‘repost’ the information, that 
provides a substantial opportunity to 
leverage the Australian Mushrooms 
message as widely as possible.

Instagram also provides the ability to 
engage with a cross-section of people 
interested in good food. 

While the Instagram page is 
used to drive engagement with 
Australian Mushrooms recipes, the 
post highlighted (below right)is an 
example where recipes from other 
sources can be used and shared 
to encourage people to eat more 
mushrooms. Almost 11,000 people 
liked this post.

In a strategic sense, social media 
is used to support key advertising 
messages in ways that engage with 
this audience.

The figures provided on this page 
provide a snapshot from August to 
October 2019.

Facebook
 IMPRESSIONS: 4.2 million (the number of times a post is displayed)

 ENGAGEMENTS: 133.8k (likes, comments, shares, link clicks and photo views)

Instagram
 IMPRESSIONS: 1.6 million

 ENGAGEMENTS: 153k (likes, comments, shares, link clicks and video views)

https://www.facebook.com/AustralianMushrooms/
https://www.instagram.com/australianmushrooms/
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BBQ PROMOTION

In the lead up to Christmas this year 
Australian Mushrooms joined with 
BBQ maker Weber to promote the use 
of mushrooms over summer, with a 
competition ending in mid-December 
2019. 

With the BBQ season in full swing, 
it made good sense to encourage 
consumers to add a few more 
mushrooms to their next BBQ meal.

The premise behind the competition 
was simple. To enter people just 
needed to share their best BBQ 
Australian Mushroom dish on their 
public Instagram channel or the 
Australian Mushroom Facebook 
page, using a specific set of tags 
(@australianmushrooms / @
webberbbqausnz / #BBQMUSHIES). 

The winning entry received a Weber 
Q2200 Premium BBQ valued at $479.

For Australian Mushrooms the 
competition generated conversations 
and engagement, with a range of new 
posts and images on social media, 
highlighting ways to BBQ mushrooms. 

Encouraging people to get involved 
is an excellent way of leveraging 
the mushroom message, and simple 
competitions like this are one avenue 
of fostering this involvement.

Hort Innovation has announced Olivia Grey as the new Marketing 
Manager for Mushrooms, replacing Samantha Ferguson who has been 
managing the Australian Mushroom Marketing program since February 
2018. Samantha is on maternity leave from Monday 9 December. 

Olivia has been working at Hort Innovation since November 2017 as the 
Marketing Manager for Apples & Pears, and in her time at Hort has also 
worked across the Raspberry & Blackberry and Turf industries. In 2019, 
she was recognised as the PMA-Produce Plus Marketer of the Year for 
her Hailstorm Heroes marketing campaign. 

Prior to Hort Innovation, Olivia brings experience in marketing, sales 
and trade marketing from her previous role at Reckitt Benckiser, 
managing top tier brands such as Veet and Scholl. She is looking 
forward to getting to know the Mushroom industry and working on the 
program.

Contact: Olivia Grey – 0419 207 151 | Olivia.Grey@horticulture.com.au

NEW MUSHROOM MARKETING 
MANAGER APPOINTED


